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ABSTRACT: This study was designed to assess the dimension of the poor consumption of Education 

insurance policy among households in Uyo capital city of Akwa Ibom State, Nigeria. The Socio-economic profiling 

of the PCCEIP of respondents was assessed, the incidence index of perceived poor consumption of CEIP was 

estimated and the relative rank positioning of the perceived poor consumption of CEIP were mapped.  A sample size 

of 72 respondents was used in the survey. The study relied on primary data and was collected through a set of 

validated scales. Data collected were subjected to descriptive statistical tools including incidence and composite 

index analyses. The study reveal that majority of the respondents were not aware of the existence and benefits of 

education insurance policies. It also revealed prominent dimensions of the incidences of the poor consumption of 

Education insurance policy in the state and country at large. In view of these it was recommended that awareness 

programme should be structured by insurance firms to the understanding of parents on how insurance operates, 

especially Education insurance, to dispel the fear of non-payment of benefits or claims. Also, current payment of 

such benefits should be published and the product (education insurance) should be designed to accommodate various 

income strata of the society. 

      Keywords: Analysis, Constraints, Education, Impairments, Insurance, Policy. 

 

1. INTRODUCTION 

1.1. Background to the problem 
Any nation‟s sustainable economic development is synonymous with the national institutions‟ 

discipline including the quality of education of vast majority of its population. This explains the 

differential gap between developed and developing nations that are quite dependent in disciplined 

institutions and educational systems. Nations, states and cities develop when there is advancement in 

knowledge and technology, and are properly channeled and tailored for the benefit of the common pool. 

In recognition of this, many countries, like China and Norway invests heavily in educational advancement 

of their citizens and encourage same through policies. According to National Centre for Education 

Development Research (2008), China‟s education system is not only immense but diverse. Education in 

the country is state-run, with little involvement of private providers in the school sector, and it is 

increasingly decentralized, where County-level governments have primary responsibility of the governing 

and delivery of school education, and the most part, provincial authorities administer higher education 

institutions.  Norway, according to the 2014 Human Development Report by the United Nations 

Development Programme, is regarded as a country with the highest Human Development Index (HDI) in 

the world. One of the reasons for this is the quality of education in those countries and the encouraged 

level of enrolment. However, this is not the case in most sub-Saharan countries. The Nigerian situation 

reveals that education advancement in the country is still yearning for quality improvement in funding, 

infrastructure and adequate instructors (Aqua, 2017; Salami, 2004). 

According to Universal Basic Education (UBE) report as stated by Salami (2004), forty per cent of 

Nigerian children aged 6-11 do not attend any primary school, with the Northern region recording the 

lowest school attendance rate in the country, particularly for girls. Despite a significant increase in net 

enrolment rates in recent years, it is estimated that about 4.7 million children of primary school age are 

still not in school. Empirical evidences affirm that this challenge is not only unique to the Northern states 

of Nigeria but low level of participation in education is also recorded in the Southern States. The resulting 
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outcome of poor educational and human development index in the Nigeria situation is rather complex and 

intertwine with relative poverty in futuristic reasoning, money and ignorance (Udofot, 2003). Despite 

introduction of free education policy up to post primary education in many States in the country, the 

desire of many parents is for their children to have quality education, which they believe are not available 

in public schools. Many of the parents are buffeted with challenge of limited financial resources to finance 

their children education. Most of the parent do not shares ideas or are out rightly ignorance on ways to 

provide the financial backing necessary for the actualization of this desire, despite free education policy 

opportunity in many States. One of the ways some parents or guardian who value the education and future 

prospects of their children explore is by considering education insurance.  

Education insurance is a form of life insurance cover arrangement, tailored specifically at ensuring 

that the future educational needs of the children are met. Generally, a lump sum is paid out for the 

children educational need on an agreed date in exchange for monthly premiums. These premiums are 

flexible and affordable, to meet the financial burden of the household. A good education insurance policy 

usually take into account factors such as inflation and tax to ensure the householder‟s children get the 

right pay-out to complete their education. Some policies even include extended benefits, such as paying 

towards the child‟s marriage or providing a lump sum for the child to use outside of education needs. 

With the existence of this lofty insurance arrangement, the educational needs of many poor and 

uneducated can be bridged in states in Nigeria. However, there is still gap in education enrolment in the 

country.  

Thus, having State oriented intervention toward children education insurance can offer peace of 

mind that their children will be provided for in their absence and can go on to become a productive 

member of society. This insurance arrangement is necessary if they have good reason, like unfortunate 

medical condition that can shorten their life expectancy, to doubt their ability to provide for their children 

in long term.  

Life insurance promotion had been executed for over forty years in Nigeria and furthermore variety 

of product had been advocated, the uptake of life insurance still appears abysmal and several reasons had 

been advanced. With improved literacy level of most young households with virtually all children at 

primary and post primary education, it would have expected that there should be upsurge in life savings 

investment plan enrolment but suboptimal performance in the children education policy appears 

prominent due to virtually lack of official statistics on children education insurance policy. The current 

status quo beg for questionings on ascertaining the impairment factors to consumption of children 

education insurance policy among middle and low income households.  

The Nigerian government implemented the Basic Education scheme, following the growing need 

for educational intervention that can ameliorate the challenges to literacy situation in Nigeria. 

Consequently, in 2004, the free Universal Basic Education (UBE) Act was passed into law as national 

Government‟s strategy to fight illiteracy and extend basic education opportunities to all children in the 

country Salami (2004). This action yielded substantial improvement in education enrolment in the 

country. The National Bureau of Statistics in Nigeria in 2010 observed that the percentage of literacy rate 

in Akwa Ibom State was 89.5 %, and this was relatively higher compared with sample states like Gombe 

(54.0), Borno (70.9), Kaduna (58.1), Ondo (79.0), Benue (67.6) and Imo (74.3). However, there was 

lacuna in government effort in funding the education system. Also, providing the basic amenities in the 

schools was another huge challenge and there was no idea to secure the children future especially after the 

basic education.   

In Akwa Ibom state government launched a free and compulsory education arrangement in 2009. 

Despite the launch, many public schools, even with the free education policy, were still charging the 

parents high additional „fees‟ to meet their internal expenses Udoh (2008). As expected, the enrolment in 

schools have increased tremendously through the nine years social protection policy of the government 

and there seems to be no concerted effort to educate the parents on savings for future education financing 

of their wards towards completing a post primary literacy programme to at least diploma level of 

education. Therefore it would be worth investigating as increasing uptake of primary and post primary 

education being free, what size of the households have adopted strategic plan for future education security 

of their children. By adoption of education insurance, it is believed many of the above-mentioned 

challenges in children education enrolment and expenses can be met. This study evaluates the impairment 

of consumption of children education insurance policy among households in agrarian and non-agrarian 

areas of Akwa Ibom State. The background profiling of the head of the pupil‟s household is necessary. 

Also, incidence of parental awareness on children education insurance policy is to be examined, in line 

with the pattern and relative rank positioning of the impairments towards consumption of children 

education insurance policy.  

https://ensure.com.ng/education-insurance/
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2. METHODOLOGY 
Uyo capital city in Akwa Ibom state was chosen as the study area. It is located along latitude 5.17

0 

and 5.21
0
 north of equation, longitude 7.21

0
 and 7.58

0
 east of the Greenwich meridian. The study 

population was made up of pupil‟s parents, and the study was an expo-facto research, using cross 

sectional survey approach. A multi-stage sampling technique was used to generate primary data using 

structured questionnaire. At first stage stratified random sampling technique was used to select schools. At 

a second stage a census list of ten private nursery/primary schools that have been in operation for more 

than eight years in Uyo were selected. A stage blind survey of pupils in senior classes was made to 

administer the questionnaire depending on which of the pupil‟s parent would be willing to participate in 

the completion of the instrument. At the end only 72 parents of pupils from 2 out of 4 schools were able to 

return the substantial quantity of completed questionnaire. 

 

3. THEORETICAL FRAMEWORK 

3.1. The Behavioural Theory of Consumption 
This study is harped on the behavioural theory of consumption, and it recognises the importance of 

internal mental processes in consumer decision making on what to select for consumption (Friedman, 

1957). The behaviour perspective emphasizes the role of external environmental factors in the process of 

learning, which create behaviour. This perspective therefore focuses on external environmental cues (such 

as advertising) that stimulate consumer response through learning. The strategic emphasis of the 

behavioural modification theories, for example, are to devise a set of expanded behavioural modification 

techniques (e.g. respondent conditioning; operant conditioning; vicarious learning etc) that can be used to 

influence, modify and control consumer behaviour (Peter and Nord, 1982). While a number of researchers 

have proposed models of study learning principles (Thorndike, 1911), (Watson and Rayner., 1920), this 

view is represented by two major approaches to learning; classical conditioning and instrumental learning. 

In this study, through awareness and sensitization campaign, the ignorance and skepticism 

beclouding the adoption of insurance policies in most developing regions are influenced. Considering 

huge benefits of children education insurance, the behavioural theory of consumption assumes that there 

ought to be a positive change among the parents or guidance.  

 

3.2. Empirical Analysis of Consumption of Education Insurance Policy in 

Nigeria 
In a study by (Moller, 2004) on quality of life in developing countries with reference to South 

Africa, income and social security (own wages, ability to provide for family, insurance against 

illness/death and income in old age) have been treated as one of the major indicators of quality of life. 

This stand-point stresses the significance of insurance to human life. Ironically, insurance services seem 

not to have been enthusiastically accepted in developing countries. Yet the abysmal level of insurance 

culture in developing economies has attracted relative interest among researchers and practitioners alike. 

Omar (2005) assessed consumers‟ attitudes towards life insurance patronage in Nigeria and found out that 

there is lack of trust and confidence in the insurance companies. Other major reason for this attitude is 

lack of knowledge about life insurance products Ikaba (2015), which include education insurance. But 

apart from knowledge, the consumption of life insurance in a country may be affected by the unique 

culture of the country, like the population‟s risk aversion (Douglas and Wildavsky, 1982). Udry (1994) 

identified risk as a central fact of life in the rural areas of less-developed countries. Some of these risks 

and their potential impact on these rural dwellers have not been adequately exposed to them (Akpan and 

Acha, 2011). Some of the problems associated with this have been marketing. For example, Omar (2005) 

assesses consumers‟ attitudes towards life insurance patronage in Nigeria and found out that there is lack 

of trust and confidence in the insurance companies. The drawback to Omar‟s study is its inability to 

capture attitudes to non-life insurance products, which include automobile, home contents, goods in 

transit, marine and aviation, fidelity guarantee and so on. 

As noted by Douglas and Wildavsky (1982), the demand for life insurance in a country may be 

affected by the unique culture of the country to the extent that it affects the population‟s risk aversion. 

Henderson and Milhouse (1987) argue that an individual‟s religion can influence their attitude to life 

insurance, and understanding religion is an important component of understanding a nation‟s unique 

culture. Zelizer (1979) further observed that religion historically has provided a strong source of cultural 

opposition to life insurance as many religious people believe that a reliance on life insurance results from 
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distrust of God‟s protecting care. In similar vein, Wasaw and Hill (1986) researched the effect of Islam on 

life insurance consumption using an international data set. The results of their study indicate that, Ceteris 

Paribus, consumers in Islamic nations purchase less life insurance than those in non-Islamic nations. 

Insurance is understood by most people to be critical to a well-functioning economy (Pritchett  et 

al., 1996). By providing payment in the event of unexpected losses, insurance introduces security into 

personal and business situation (Mordi, 1990). The main themes in the literature of attitude and perception 

of life insurance policy holders have largely focused on factors predicting these attitudes (Skinner. and 

Dubinsky., 1984), Ozdemir and Kruse (2004), purchase decision-making responsibility, consumers 

perceived value (Smith, 2006) and satisfaction (Kuhlemeyer and Allen, 1999). For example, in a survey of 

1,462 families, Skinner. and Dubinsky. (1984) found out that employment status of the wife and education 

of the husband discriminate mostly between which family member(s) is responsible for insurance 

purchasing decision. Other significant variables include wife‟s educational level, husband‟s employment 

status, family income, and husband‟s occupation. Kuhlemeyer and Allen (1999) found out that consumer 

satisfaction with life insurance products is largely accounted for by the trust they repose in the sales 

agents in contrast to those who purchase direct from the insurance companies. The surveyed population 

who purchased from sales agents was more satisfied with the insurance industry than those who purchased 

directly from insurance companies. This apparently justifies the view held by Pritchett  et al. (1996) that 

“insurance is sold rather than bought”. 

Indeed, Education insurance is a novel form of savings for the financing of educational programme 

of a child. Empirical analysis of the trend and status of consumption of life insurance in Nigeria is very 

scarce not to talk about education insurance policy. Most of the available information is displayed on 

policy itself by the agency running the policy, and literature on the statistics of the level of responsiveness 

of households to the education insurance market is virtually not available. But there is much on reasons 

for poor patronage; the bend in the consumption of education insurance policy tends to be attributed to 

some reasons. 

The low level of insurance consumption culture in developing economies has attracted relative 

interest among researchers and practitioners alike Yusuf  et al. (2009). Omar (2005) assesses consumers‟ 

attitudes towards life insurance patronage in Nigeria and found that there is lack of trust and confidence in 

the insurance companies. An instructive opinion suggested by the researcher is the call for a renewed 

marketing communication strategy that should be based on creating awareness and informing the 

consumers of the benefits inherent in life insurance so as to enforce the purchasing decision (Oworen, 

1990). Education has been the means of sustaining religion and through teachings critical decisions are 

made about household. Henderson and Milhouse (1987), argued that an individual‟s religion can provide 

an insight into the individual‟s behaviour, and understanding religion is an important component of 

understanding a nation‟s culture. Also Zelizer (1979) notes that religion historically has provided a strong 

source of cultural opposition to life insurance as many religious people believe that a reliance on life 

insurance result from distrust of God‟s protecting care. Lack of customer‟s satisfaction has been a 

dominant discussion for many decades in the areas of consumer and marketing research Hennig-Thurau 

and Klee (1997); Fornell (1992) as lacking in insurance business. The services literature which also covers 

insurance services recognizes the importance of creating satisfied customers  Parasuraman  et al. (1985). 

Hence, according to Crosby  et al. (1990), the lack of customer‟s satisfaction poses a challenge to the 

growth and development of insurance industry. Other challenges to life insurance consumption are the 

premium payment and sometimes the number of dependent population. 

In a developing economy like Nigeria, achieving low illiteracy rate is one of the major macro-

economic objectives of the government. With education it is believed that economic growth/development 

will accelerate, because illiteracy rate will be reduced, knowledge and skills transferred to learners at 

various levels of education and information seeking behaviour will improve, enabling people to seek for 

relevant information on issues like education insurance policy as means of financing higher education 

programme of a child. Although Nigeria might have achieved a substantial mark in this respect, much has 

not been ascertain about the information seeking behaviour status of the educated folks regarding 

education insurance policy, as this can significantly influence the extent of the consumption of education 

insurance policy (Popoola, 2010a). 

Income is a major determinant that influences the demand for a product. The rise in income 

enhances the purchasing power of an economic agent (Modigliani and Brumbreg, 1954). Relating this 

concept to the life insurance (Education insurance policy) means that steady rise in the income of 

households can influence the extent of consumption of this policy. Since Education insurance policy is a 

category of product, economist classify as superior good where the demand curve is positively correlated 

with the income level, the rising income results in increasing ability to direct higher share of income 
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towards investment in life insurance (Education insurance policy) (Keynes, 1936). Studies have shown 

that the positive relationship between demand for life insurance and income level is true irrespective of 

whether we use aggregate national income data or individual household income data (Omar and Owuru-

Frimpong, 2006).  

High inflation rate is a critical macro-economic variable that alters economic forecast, affecting 

production, consumption, savings and investment (Atmanand., 2003). It is a definite obstacle to the 

development and consumption of any form of life insurance (Education insurance policy)( EIP). EIP 

being one of the life insurance products of a life office, typically provide monetary benefits over a long 

term. But monetary value uncertainty, induced by inflation often has a substantial negative impact on the 

product (Naeche, 2010). It erodes expected investment returns of the product, monetary value of the 

benefit payment at maturity and result in increase of premium by a certain percentage.    

There is apathy for insurance business generally in Nigeria. The life aspect of the business is not 

spared either, as not many individuals are willing to buy a life policy for reasons which are both complex 

and superficial (Popoola, 2010b). The confidence crisis in the industry made Uko (2010) state that there is 

fraud by insurance agents, low level of professionalism as most people that handle the marketing of 

insurance services are non-marketing graduates (human capital problem), failure to pay claims, 

bureaucratic process toward claim payment and poor regulatory framework. The tradition of defaulting in 

claims payment translate to bad publicity and consequently, confidence in the industry eroded 

significantly Obasi (2010). 

 

4. RESULTS AND DISCUSSION 

4.1. A: Background Characteristics of the Pupils Household Head 
Akwa Ibom State is generally described as agrarian since about seventy percent of its dwellers 

depend on agriculture to support the civil service and substantial economic services delivery. Urbanisation 

is less than 30% of the total land mass. There is high urban, periurban and rural and periurban areas to 

enjoy the social and economic opportunities offered the catchment urban areas. The sample size 

represented fairly balance perspectives of the dwellers in the study area. 

The distribution of respondents according to location of residence shows that, 68.1% resided in the 

urban areas, while 13.9% and 18.1% resided in the rural and semi-urban areas respectively. This reveals 

that Uyo is an urban area; hence majority of the respondents lived in Uyo. 

 

4.1.1. Sex 
Living as a family is a cultural value in the study area. The distribution of respondents in terms of 

sex reveals that 61.1% were male, while 38.9% were female. The substantial participation by female is 

due to the de facto chance to response to the instrument especially where the husband were not handy. 

 

4.1.2. Number of Children 
The distribution of respondents according to this item reveals that 50.0% of respondents had 

children not beyond 3 while 47.2% had between 4-6 children. Households with more than 6 children were 

quite negligible. 

 

4.1.3. Primary Source of Livelihood   
The respondents‟ distribution shows that 57% were employed in the civil service/public service, 

23.6% were engage in private business and 19.4% were employed in the private sector. Interaction 

analysis reveals that most of them are pluralistic livelihood income earners, other involved in subsistence 

agriculture to augment household food demand. 

 

4.1.4. Average monthly Income status 
The distribution of respondents based on this item shows that 73.4% were between the income 

range of N0.00 – N50,000, 16.8% were between the income range of N51,000 - N10,1000, 7% were 

between the income range of N102,000 -  N152,000 and 2.8% were between the income range of 

N153,000 – N203,000. This suggests the respondent personal income and does not amount average 

generated by income earners in a household. The distribution pattern also reflects the educational 

attainment influences the rewards that accruable to the respondents. 
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4.1.5. Educational Status 
The distribution of respondents shows that they all acquire formal education and obtain the various 

qualifications as follows; 26.4% B.sc, 20.8% NCE/HND, 11.1% OND, 13.9% SSCE, 8.3% PGD, 6.9% 

FSLC and 5.6% PhD. The relative high literacy rate of the most the young and relatively old parents is 

outcome of over four decades of free universal basic education of the National Government of Nigeria.  

 

4.1.6. Family Educational Structure 
The distribution of respondents on this item shows that 61.1% have children, between 8-18 years, 

16.7% have children below 5years, and 13.9% have children colleges, while 8.3 % were married with no 

children. 

 
Table 1. Distribution of Pupil‟s Parents Based Socioeconomic Characteristics 

Item  Socioeconomic variables Frequency Percent 

1 Present location   

 Urban 49 68.1 

 Rural 10 13.9 

 Semi-urban 13 18.1 

2 Sex   

 Male 44 61.1 

 Female 27 38.9 

3 Number of children    

 1-3 36 50.0 

 4-6 34 47.2 

 Above 6 2 2.8 

4 Primary Source of livelihood   

 civil and public servant 41 56.9 

 personal business 17 23.6 

 employed in private firm 14 19.4 

5 Average Income    

 N0.00- N50,000.00 53 73.4 

 N51,000.00- N101,000.00 12 16.8 

 N102,000.00- N152000.00 5 7.0 

 N153,000.00- N203,000.00 2 2.8 

6 Educational Status   

 FSLC 5 6.9 

 SSCE 10 13.9 

 OND 8 11.1 

 NCE/HND 15 20.8 

 BSc 19 26.4 

 PGD 5 6.9 

 Masters 6 8.3 

 PhD 4 5.6 

7 Family Educational Structure Frequency Percent 

 Married no child 6 8.3 

 Married children below 5yrs 12 16.7 

 Married children 8-18yrs 43 61.1 

 Married children in colleges 9 13.9 

                      Source: Field Survey, 2015 
 

B. Incidence of Parental Awareness on Children Educational Insurance Policy 
Life insurance policy marketing is not totally alien to the young and old parent who has had 

substantial level of formal education. Analyzing parental awareness of educational insurance for children, 

thus become expedient in order to know depth of relative ignorance across the population  

Table 2, shows that 58.6% of respondents were not aware of children educational insurance policy, 

while 41.4% were aware of the policy (educational insurance) for children. This suggests the reason for 

poor consumption of life insurance policy (educational insurance policy) among Nigerians. Since limited 

knowledge can affect decision making and consumption behaviour. 
 

Table 2. Distribution of Respondents based on Incidence of Parental  
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Awareness on Children Educational Insurance Policy 

 

                                                Source: Field Survey, 2015 

 

C. Pattern and Relative Incidence of Impairments to Consumption of Children Education 

Insurance Policy 
Table 3, describes the Incidence analysis of the reasons for suboptimal consumption of education 

insurance policy among household heads. It shows that 61.1% of respondents considered buying of life 

insurance as not expensive and waste of resources, while 38.9 % considered it as expensive and waste of 

resources.61.1% of respondents admitted that the cost of buying educational insurance policy would affect 

their income, while 38.9% admitted that it would not affect their income. 66.7% admitted that their level 

of education does not give them the confidence to purchase education insurance policy, while 33.3% 

admitted that level of education gives them the confidence to purchase education insurance policy. 55.6% 

indicated that their current financial position is good enough to purchase education insurance policy, 

while 44.4% admitted that their financial position is good enough to purchase the policy. 61.1% admitted 

that place of residence would not enable them to patronize education insurance policy, while 38.9% 

admitted that place of residence would enable them patronize education insurance. 79.2% admitted that 

their religion does not encourage them to purchase education insurance policy, while 20.8% admitted that 

religion encourage the purchase of the policy. 72.2% admitted that they do not buy insurance policy 

because don‟t know how it operates, while 27.8% admitted that they buy because they know how it 

operates.51.4% admitted that they do not believe the promise of insurance firms and its agent, while 

48.6% admitted that they believe the promise of insurance firms and its agent. 55.6% admitted that they 

are not reluctant to purchase the policy due to lack of source of income, while 44.4% admitted that they 

are reluctant because of lack of source of income. 56.9% admitted that they are not aware of education 

insurance for children, while 43.1% admitted that they are aware of the policy for children.68.0% 

admitted that they are not afraid of buying a death sentence, while 32.0% of respondents admitted that 

they afraid of buying death sentence. 54.2% of respondents admitted that they were sure of the policy will 

work out at the end, while 45.8% were not sure. 58.3% of respondents were afraid of non-payment of 

claims at due date, while 41.7% were not afraid of non-payment of claims at due date. 66.6% of 

respondents were sure that the company will be operational till the maturity period, while 33.3% were not 

sure. 66.7% of respondent admitted that the policy will bring immediate benefit, while 33.3% admitted 

that it does not bring immediate benefit. 59.7% of respondents admitted that they were scared of being 

victim of fake insurance operator, while 40.3% admitted that they were not scared. 56.9% did not have 

interest in purchasing insurance policy, while 43.1% indicated interest in purchasing insurance 

policy.52.8% of respondents admitted that insurance is not a foreign idea, while 47.2% admitted that it is 

a foreign idea. 68.1% admitted that were afraid of incessant delay in payments of claims, while 31.9% 

admitted that they were afraid. 66.7% admitted that political instability can truncate the successful 

operation of the policy, while 33.3% admitted that political instability cannot truncate the successful 

operation of the policy.51.4% admitted that they were not able to afford for all their children  so they stay 

out of it, while 48.6.8% admitted that they can afford.54.2% admitted that they have more pressing 

demand for money than paying for future education now, while 45.8% of respondents admitted that the 

don‟t have more pressing demand for money. 68.1% respondents admitted that they were always of fear 

of embezzlement of funds by the company, while 31.9% admitted no fear of embezzlement.70.8% 

admitted that if disaster or civil unrest strikes one can loss his claims, while 29.2% thought otherwise. 

72.2% admitted that ambiguous wordings of policy could delay or prevent claims, while 27.8% admitted 

that it will not prevent or delay claims. 61.1% admitted that doing other investment will pay their family 

more than insurance policy, while 38.9% differs on this. This implies that perceived reasons that could 

influence the consumption of education insurance varies among respondents. 

 

 

 
 

 

 

Awareness level frequency Percentage 

No 42 58.6 

Yes 30 41.4 

Total 72 100.0 
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Table 3. Showing Distribution of Respondent based on Perceived Reasons for Consumption of Education Insurance 

Policy among Household Heads 

Item Perceived Reasons No Less of me utmost Relative 

PCEIP 

incidence 

percentage 

1 I consider buying of child education insurance as 

expensive and waste of resources 

61.1 22.2 16.7 
d 
38.9 

99th 

2 The cost of buying education insurance would affect 

my income  

38.9 22.2 38.9 
b 
61.1 

3rd 

3 My level of education do not give me the confidence to 

purchase of educational insurance 

66.7 19.4 13.9 
e 
33.3 

11th 

4 Our current financial position is good enough to 

purchase of education assurance policies  

29.2 26.4 44.4 
a 70.8

 
1st 

5 Our place of residence would not enable me patronize 

education Insurance products 

61.1 20.8 18.1 
e 
38.9 

9th 

6 Our religion do not encourage us to purchase of 

education insurance policy 

79.2 4.2 16.6 
f 
20.8 

14th 

7 I don‟t buy insurance because I don‟t know how it 

operates  

72.2 8.8 19.0 
f 
27.8 

13th 

8 I don‟t believe the promise of insurance firms and its 

agents 

51.4 23.6 25.0 
d 
48.6 

6th 

9 I am reluctant because I lack regular source of income  55.6 22.2 22.2 
d 
44.4 

7th 

10 I am not aware of education insurance for children 56.9 11.1 31.9 
d 
43.1 

8th 

11 I am afraid of buying a death sentence for oneself 68.0 13.9 28.1 
e 
32.0 

12th 

12 I am not sure the insurance policy will work out at the 

end 

45.8 25.0 29.2 
c 
54.2 

5th 

13 I am afraid of non-payment of claims by insurance 

companies at due date 

41.7 11.1 29.2 
c 
58.3 

4th 

14 I am not sure if the company will be operational till the 

maturity period 

33.3 15.3 51.3 
b 
66.7 

2nd 

Source: Field Survey, 2015 

 

Following the analysis of the Relative PCEIP incidence percentage pattern, six varying severity of 

impairments were observed across the fourteen reasons to the suboptimal consumptions of education 

insurance policy in the study the classification of the reasons is presented in Table 4: 

 

Table 4. Dimensions of Impairment of Poor Consumption of Education Insurance 
Classification Class 

Interpretation 

Impairment Naming Items 

distribution 

a: 70.0 and above Most severe Low income earnings 4 

b.: 60.0-69.99 More Severe Lack of investment guarantees 2 and 14 

c.: 50-59.99 Severe Fear of non-settlement of claims 12 and 13 

d.: 40.0-49.99 Less severe Lack of confidence in the insurance firms 8, 9 and 10 

e.: 30.0-39.99 Least severe Limited knowledge about policy 1, 3, 5 and 11 

f.: less than 29.99 Virtually not 

severe 

Sociocultural driven misconceptions to insurance 

policy 

6 and 7 

Source: Field Survey, 2015 

5. CONCLUSION 
The research analysed and examined the perceived impairment of poor consumption of education 

insurance in Akwa Ibom State, Nigeria. It is true that the importance of education cannot be over 

emphasised. One of the primary roles of education is to build and sustain individual and society‟s 

development. It has the potential to renew and improve the economic, social, political and cultural aspects 

of any nation. Education can upgrade the living standard of citizens and enables people to become better 

and more productive. It is indeed paramount and necessary requirement for all round development. With 

proper education, realizing the National objective of attaining the Sustainable Development Gaols (SDGs) 

and Education For All (EFA) by 2030 is possible. However, there is still much to be done in the level of 

education involvement in the state. With the availability of programs, like education insurance packages 

to enhance the educational status and reduce the financial burden of education, few percent of households 
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are aware of such programs and consume them. Many do not have trust in insurance products and will be 

unwilling to buy them, even with the perceived benefits.  

The level of poverty in the state also discourage some who may be willing to patronise the 

education insurance arrangement, they having other pressing needs that compete for their mean income. 

Therefore, insurance firms should upscale intense public education on their products in relation to 

education. This can encourage patronage. The image of the industry can be improved through prompt and 

adequate payment of claims to policy holders. This should also be publicized, and can serve as a good 

public relation for the industry. Flexible and new educational packages should also be developed by 

insurance firms targeted at the poor and educationally deprived. Since the benefit of education outweighs 

any impeding challenges, government at every level should invest heavily on education, by providing 

basic education infrastructures to encourage those that are schooling and encourage more enrolment. 

Government policies on education should also include encouraging financial institutions, like insurance 

firms, to deliberately set aside resources and develop a product mix that satisfies educational needs of the 

citizenry. Government should also be sincere with its educational policies and should evaluate them from 

time to time to ensure intensions are not defeated.  If these challenges are addressed the benefits accruable 

from education and education insurance can adequately be harnessed. 
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